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Q.1  Answer the following (1 Mark Each) 15

1. Which one of the following is not the objective of pricing?
I. Survival ii. Profit maximization

Iii. Maximum Market share iv. Market awareness

2. Many C2C platforms like OLX provide online platform to buy and sell
the products to consumers that is :
I. Auction type pricing Ii. Going rate pricing
iii. Mark-up pricing iv. Extinction Pricing.

3. High quality a product with lower pricing is known as

I. Going rate pricing ii. Mark-up pricing
Iii. Extinction Pricing iv. Value Pricing
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4. Vegetable vendor bringing stock from the wholesale market and adding

a certain percentage on cost is pricing.
i. Differential ii. Market-oriented
iii. Going rate iv. Mark-up

5. NGO's using online advertising tools to raise donations for the purpose
of :
I.  Non-Profit marketing. ii. Profit marketing
iii. External marketing iv. Internal marketing

6. What is the opposite of skimming pricing?

i. Premium pricing ii. High Pricing
iii. Penetration Pricing iv. Differentiated Pricing
7. According “A brand is a name, term, sign, symbol, design or

a combination of them, intended to identify the goods & services of one
seller or group of seller and to differentiate them from those of
competition.”

I. American Management Association

ii. All India Marketing Association

iii. American Marketing Association

iv. All India Management Association

8. To differentiate the various products on the basis of vocal, Marketers

uses that can be pronounced differently for different brand.
I. Trade Mark ii. Brand name
iii. Patent iv. Branding

9. Which of the following in the not the objective of the branding.
I. Branding helps to grow business reputation
ii. Branding Can help win investment
iii. Branding can help to win new customers
iv. None of the above

10. During economic slowdown, a Branded product loses its pricing and
seller has to sell the products at cheaper prices.

I. True ii. False

11. Branding do not supports the advertising efforts of the company.
i. True ii. False
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12. Which of the following is not for the web advertising?
I. Magazine advertising ii. Digital Banner
iii. E-mail advertising iv. None of these

13. Which of the following is not the characteristic of the email ads?
i. Cheap ii. Global Reach
iii. First Generation iv. Limited message capacity

14. Unsolicited email creates positive response.
I. True . False

15. SEO Stands for:
I. Search engineer Optimization Ii. Seek engine optimization

Iii. Search engine optimization Iv. Search engine organization.

Q.2 Answer any four of the following.

. Explain Skimming.

. Explain differential pricing.

. Define Pricing.

. Give four examples of National brands.
. What is non-profit marketing?

. Explain mark-up pricing.

. Explain penetration pricing.

. Define branding.
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Q.3 Explain the types and challenges of online advertising.
OR

Explain functions and types of non-profit marketing.
Q.4  Write Short Note on: (Any 2)

1) Value based and Competitive based pricing

i) Objectives of pricing

iii) Types of brands
iv) Store label brands
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Q.5 Jumbo King, a “Vada Pav” fast food company from Mumbai is thinking to enter 6
In other states of Indian Market. Company has hired you as a pricing strategist
for determining the price that will be best for entering in Indian market.

Being a pricing specialist, determine the best pricing method for Burger King.
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